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tandfonline.com (TFO)
• 4.1 million+ articles published

• 2,558 journals live to date

• 209K articles loaded in 2018

• 456 million+ sessions in 2018

• 151 million+ full-text downloads in 2018

• 5 journal articles downloaded every second 



The Challenge

• Downward trend in pay-per-view sales in 2016

• Investigation showed validation issues

• User eCommerce workflow long and exhausting

• 13 steps to purchase (in the worst case scenario)
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Challenge

The impact of small, incremental 
changes did not return PPV sales
to their 2016 levels.
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We adopted Atypon’s new 
consumerized eCommerce 
workflow, making it easier for 
customer to purchase.
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Long-term solution



Benefits of the upgrade

• Streamlined workflow: Much shorter route to purchase

• Persistent cart: Save content in cart for later

• Guest checkout: Purchase without registering
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Additional available benefits from with 
Literatum’s new eCommerce workflow

• Control display, exclusion, and ordering of offers via 
specific taxonomies and “purchase access tags”

• In-page third-party payment service UX improvements
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Results of the upgrade

• Uplift in PPV Sales by 9% in 2018

• Checkout steps reduced by 65% from 13 steps to 5 steps

• Guest checkouts: 22% of transactions (average) / March 2019: 25%

• New registrations: 21% of transactions (average) / March 2019: 22%
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Additional eCommerce improvements

• Guest checkout reporting: Literatum Admin Tool
• Validation checks on guest checkout:  T&F customization

• Save-for-later reporting: Literatum Admin Tool

Feature customisations coming in 2019

• Denial page UI optimization: (partially completed)

• Guest checkout user journey optimisation
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“New,” “guest,” and 
“returning” users

Literatum Admin Tool report



Users purchasing 
multiple items

Literatum Admin Tool report



Transaction status

Literatum Admin Tool report



Other info

Literatum Admin Tool report



Modernized, simplified eCommerce 
workflow resulted in an increase
in site-generated revenue.
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Literatum’s new eCommerce
workflow comes with all UX 3.0 sites.

It can also be added to non-UX 3.0 sites.

Speak to your Atypon account manager 
for details.
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@atypon
atypon.com

info@atypon

Please join us for the rest of the series
atypon.com/webinars


